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The Choosing Wisely story

• Doctors and patients both seek the best. 
• But that quest leads to needless care.
• And we're all paying for it.
• So you should ask questions about need, 

effectiveness and harms.
• The Choosing Wisely campaign helps you 

do that.



The problem

• 30 % of health-care spending goes for 
ineffective, even harmful medicine.

• Many common tests, drugs and 
procedures are overused.

• The culprits usually are well-known.
• They persist because doctors keep 

offering them or we keep asking for them. 



Examples of overused care

• Antibiotics for colds, flu, sinusitis
• MRIs for lower back pain
• Chest X-rays before unrelated surgery
• Bone-density scans in low-risk people
• Routine EKGs in low-risk people
• Early elective C-sections 
• Anti-psychotic drugs in children, elderly



The Choosing Wisely campaign

An initiative of the ABIM Foundation
to help physicians and patients discuss

the overuse of tests and procedures 
and support physician efforts to help patients 

to make smart and effective care choices
--

Consumer Reports leads consumer 
communication efforts for this campaign



Medical establishment is on board

More than 50 medical specialty societies
• American College of Physicians
• American Association of Family Physicians
• American College of Surgeons
• American Academy of Pediatrics
• American College of Cardiology
• American Psychiatric Association
• Society of Hospital Medicine



Each is naming names

“Five Things 
Physicians and 
Patients Should 
Question” 

ChoosingWisely.org



Consumer Reports’ role

• Helping to bring patients to the table
• Responsible for consumer versions of 

Choosing Wisely messages and materials
• Distribution through partner organizations
• Free access to CW materials, worldwide



How we’re doing that

• Create, translate and publish brochures for 
major Choosing Wisely recommendations

• Create campaign promotional materials
• Create web-based brochure catalog 
• Social media campaign to change 

attitudes and behavior



CR’s distribution channels

• Partners such as AARP, Wikipedia, 
National Business Group on Health, 
employers, unions, medical societies.

• ABIM Foundation grantees such as   
Puget Sound Health Alliance, 
Washington State Medical Association

• Consumers, patients, families, etc. 



Partnerships June 2013

http://consumerhealthchoices.org/wp-content/uploads/2012/03/aarp-logo.png
http://consumerhealthchoices.org/wp-content/uploads/2012/03/ahLOGO_vert-copy.png
http://consumerhealthchoices.org/wp-content/uploads/2012/03/National_Business_Coalition_on_Health_Logo.jpg
http://consumerhealthchoices.org/wp-content/uploads/2012/01/NBGHlogo.jpg
http://consumerhealthchoices.org/wp-content/uploads/2012/03/partner_ncfh.jpg
http://consumerhealthchoices.org/wp-content/uploads/2012/03/NPWF.jpg
http://consumerhealthchoices.org/wp-content/uploads/2012/03/seiu.gif
http://consumerhealthchoices.org/wp-content/uploads/2012/03/Leapfrog-Logo-No-Tag_rev2-copy.jpg
http://consumerhealthchoices.org/wp-content/uploads/2012/03/Wikipedia_affiliativemark_w_v1.png


Free for consumers

• 50 brochure topics
• All in English and Spanish
• Two-page PDF format
• Suited for home printing
• Suited for email, linking
• Suited for clinic racks



Popular brochures

• Back pain imaging
• Sinusitis drugs
• Allergy tests
• Colonoscopy
• Early delivery
• Chest X-rays
• Pap tests
• Bone density scans

• Cancer treatments
• Kidney disease
• Breast cancer
• Heartburn drugs
• Migraine drugs
• Headaches
• Prostate cancer
• … and many more



5 Questions to Ask Your Doctor

• Do I really need this?
• What are the downsides?
• Are there simpler, safer 

options?
• What happens if I do 

nothing?
• How much does it cost?



ConsumerHealthChoices.org



How to get information

1. Select “patients and consumers” path



How to get information

2. Follow links to the catalog



How to get information

3. Click on a brochure title, save it or print it
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